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Abstract 
 

This study examines the intersection of ethical dilemmas and business sustainability in influencing 

corporate reputation in global markets. It investigates how companies navigate ethical challenges 

while maintaining stakeholder trust and achieving long-term sustainability. The study employs a 

systematic literature review (SLR) approach, synthesizing insights from peer-reviewed articles, industry 

reports, and empirical studies published after 2018. Using Stakeholder Theory and the Environmental, 

Social, and Governance (ESG) framework as guiding concepts, the research analyzes how ethical 

considerations shape corporate reputation and sustainability strategies. The findings reveal that 

companies prioritizing ethical business practices and sustainability frameworks, such as ESG, are 

better positioned to protect their reputation and enhance stakeholder trust. Ethical dilemmas 

commonly arise in supply chain management, labor practices, misleading marketing, and 

environmental responsibility. Companies that neglect these principles face reputational damage, 

consumer backlash, and regulatory penalties. In contrast, businesses that integrate sustainability into 

their core strategies safeguard their reputation, achieve competitive advantages, and foster long-

term growth. This study highlights the importance of embedding ethical considerations into business 

operations, emphasizing stakeholder engagement, transparent supply chains, and ESG 

implementation. The research offers practitioners actionable insights to develop robust sustainability 

frameworks that mitigate reputational risks. Future research should explore industry-specific 

challenges and the role of technology in enhancing ethical business practices. 
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Introduction 

In the era of globalization, the business landscape has undergone profound 

transformations driven by rapid technological advancements, increased market 

connectivity, and heightened stakeholder awareness. This evolution has fundamentally 

reshaped corporate priorities, moving beyond traditional profit-oriented approaches to 

more holistic strategies that integrate ethical practices and sustainability into core business 

operations. As companies expand their presence across international markets, they 

encounter diverse socio-economic environments, cultural norms, and regulatory 

frameworks (Khan et al., 2015). This complexity has heightened expectations from various 

stakeholders, including consumers, investors, governments, and non-governmental 

organizations (NGOs), who now demand greater corporate accountability, transparency, 

and ethical conduct. Modern consumers, empowered by digital platforms and real-time 

information sharing, are more inclined to support businesses that demonstrate social 

responsibility, environmental stewardship, and ethical governance (Herden et al., 2021). As 

a result, the ability to maintain a positive corporate reputation has become intrinsically 

linked to a company’s commitment to sustainable and ethical practices. Failure to uphold 

these standards can lead to reputational damage, loss of consumer trust, and potential 

regulatory penalties. In response, corporate social responsibility (CSR) has evolved from a 

voluntary philanthropic initiative to a strategic imperative, reflecting the growing 
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recognition that ethical conduct is a moral obligation and a critical driver of long-term 

business resilience and competitiveness (Zhao, 2021). The increasing emphasis on ethics 

and sustainability underscores the need for robust frameworks that enable companies to 

navigate the complexities of global markets while upholding principles that align with 

stakeholder expectations and broader societal values. 

Despite the widespread acknowledgment of ethics and sustainability as critical 

components of modern business practices, companies often encounter complex ethical 

dilemmas when navigating global markets. These dilemmas typically arise from the tension 

between economic objectives and ethical responsibilities, where decisions aimed at 

maximizing short-term profitability can conflict with long-term sustainability goals (Hahn et 

al., 2015). For instance, multinational corporations operating in developing countries 

frequently face challenges related to labor practices, including issues of fair wages, safe 

working conditions, and the use of child labor. Similarly, environmental concerns 

associated with resource extraction, production processes, and waste management pose 

significant ethical challenges, particularly when cost-saving measures lead to ecological 

harm (Dragomir, 2019). Moreover, the proliferation of digital technologies has introduced 

new ethical considerations regarding data privacy, cybersecurity, and consumer 

protection. The complexity of global supply chains further exacerbates these challenges, 

as companies must navigate diverse cultural, legal, and social norms while ensuring ethical 

consistency across their operations (Sanders, 2025). This fragmented landscape often leads 

to inconsistent practices, making it difficult for companies to implement and enforce 

uniform ethical standards. Consequently, organizations that fail to address these ethical 

challenges risk reputational harm, regulatory sanctions, and financial losses (Rayner, 2004). 

This underscores the need for businesses to adopt comprehensive strategies that balance 

economic performance with ethical considerations, ensuring that sustainability and 

corporate integrity remain central to their global operations. Such an approach is essential 

for maintaining stakeholder trust, safeguarding corporate reputation, and achieving long-

term business success in an increasingly interconnected and ethically conscious global 

economy. 

Recent studies have highlighted the intricate landscape of ethics in modern business 

management, addressing various issues ranging from environmental sustainability to data 

protection and corporate social responsibility (CSR) (Demir et al., 2023). In the context of 

globalization, multinational corporations face significant challenges in fostering corporate 

cultures rooted in strong ethical values, underscoring the importance of global ethical 

codes in building trust and reputation (Lopez, 2022). The evolution of CSR from voluntary 

philanthropic initiatives to integral components of corporate strategy has proven 

instrumental in enhancing global business performance and achieving long-term 

sustainability (Rozalina & Ellitan, 2024). Furthermore, research indicates a strong connection 

between sustainability awareness, Islamic business ethics, and long-term business viability, 

with companies that embrace broader sustainability objectives being more likely to 

achieve resilience and success (Ghoniyah et al., 2024). These findings underscore the 

crucial role of ethical practices and sustainability awareness in protecting corporate 

reputation and ensuring business continuity in competitive global markets. Ethics and social 

responsibility also significantly enhance corporate image, as consumers increasingly favor 

businesses that prioritize environmentally friendly practices and social accountability 

(Sujanska & Nadanyiova, 2023). These studies emphasize that integrating ethical 

considerations into business operations strengthens customer trust, enhances reputation, 

and provides a sustainable competitive advantage. Moreover, the moral climate within 

organizations, shaped by managerial and institutional characteristics, is pivotal in 

influencing sustainability practices and corporate reputation, reinforcing the need for a 

comprehensive, organization-wide approach. 

While recent studies have extensively explored the intersection of ethics, 

sustainability, and corporate reputation, significant gaps remain in both empirical and 
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theoretical understandings of how companies navigate ethical dilemmas while 

maintaining business sustainability in global markets. Existing research has focused on the 

positive impact of ethical practices and corporate social responsibility (CSR) on reputation 

and long-term business viability (Kumar, 2024; Rozalina & Ellitan, 2025). However, these 

studies often present an idealized perspective, emphasizing the benefits of ethical 

conduct without adequately addressing the complexities and trade-offs that companies 

face when ethical responsibilities conflict with economic objectives. For instance, while 

Kumar (2024) and Cruz López (2024) highlight the importance of ethical codes in 

multinational corporations, they overlook the challenges of implementing uniform 

standards across diverse cultural, legal, and economic environments. The existing literature 

focuses on large multinational corporations, leaving small and medium-sized enterprises 

(SMEs) underexplored despite their significant role in global supply chains. Empirical 

evidence regarding how companies respond to ethical dilemmas in real-time decision-

making is limited, especially when faced with market pressures and stakeholder demands. 

Additionally, while sustainability frameworks, such as Environmental, Social, and 

Governance (ESG) criteria, are widely discussed, there is limited insight into how companies 

integrate these frameworks into their daily operations while balancing profitability and 

ethical integrity. This gap highlights the need for a more nuanced and comprehensive 

understanding of how businesses can navigate ethical complexities while ensuring long-

term sustainability and preserving their corporate reputation in an increasingly 

interconnected and ethically conscious global economy. 

This study employs a systematic literature review (SLR) approach to address the 

identified gaps and evaluate how companies navigate ethical dilemmas while ensuring 

business sustainability and preserving corporate reputation in global markets. Unlike 

previous research that examines ethics, sustainability, and reputation separately, this study 

takes an integrated approach, exploring how companies manage these interconnected 

challenges in diverse global contexts. The novelty of this research lies in its focus on 

identifying practical strategies companies adopt when facing conflicts between ethical 

responsibility and economic objectives. While existing studies emphasize the importance 

of corporate social responsibility (CSR) and sustainability frameworks, such as ESG, there 

remains limited empirical evidence on how these principles are implemented across 

culturally and economically diverse settings. This study aims to fill that gap by synthesizing 

current literature, highlighting best practices, and providing a more comprehensive 

understanding of how businesses can strike a balance between ethical integrity and 

competitive advantage. The following key questions guide the research: (1) How do 

companies navigate ethical dilemmas while maintaining business sustainability in global 

markets? (2) What strategies effectively balance ethical responsibilities with economic 

performance? (3) How can ethical frameworks be integrated into corporate strategies to 

strengthen reputation management? The primary objective of this study is to provide 

actionable insights for business leaders, policymakers, and researchers, equipping them 

with evidence-based recommendations for fostering ethical, sustainable business 

practices while enhancing corporate reputation in the global market landscape. 

 

Stakeholder Theory  

Stakeholder Theory, first introduced by Freeman (2010), offers a comprehensive 

approach to business management by emphasizing the importance of considering the 

interests of all stakeholders rather than focusing solely on shareholders. This theory suggests 

that corporate success is not solely determined by financial performance but also by the 

social, economic, and environmental impacts of business operations. Recent studies 

reinforce this view, highlighting that companies adopting stakeholder-oriented practices 

achieve greater resilience and long-term sustainability (Dmytriyev et al., 2021). Classifying 

stakeholders into two categories—internal stakeholders, such as employees, 

management, and shareholders, and external stakeholders, including customers, 
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communities, government bodies, and business partners—further illustrates the complexity 

of stakeholder engagement (Stocker et al., 2020). Effective stakeholder engagement 

fosters inclusive decision-making processes, ensuring that diverse perspectives are 

considered and potential conflicts are mitigated. This approach aligns with the evolving 

corporate governance landscape, where transparency and accountability are 

increasingly prioritized (Freeman et al., 2017). Studies by Weiss (2021) emphasize that 

businesses practicing stakeholder inclusivity are better equipped to address ethical 

dilemmas as they balance profitability with social responsibility. Such engagement 

strengthens stakeholder relationships and enhances corporate reputation, positioning 

companies as responsible and trustworthy entities in the global market (Dmytriyev & 

Freeman, 2023). Ultimately, Stakeholder Theory remains highly relevant in guiding 

businesses toward ethical practices and sustainable growth in an increasingly complex 

and interconnected business environment. 

In business sustainability, Stakeholder Theory is a relevant framework for addressing 

ethical dilemmas while safeguarding corporate reputation. This theory emphasizes that 

companies must consider the interests of all stakeholders, not just shareholders, when 

making business decisions (Jones et al., 2018). By integrating stakeholder perspectives into 

decision-making, companies can develop more balanced and sustainable solutions when 

faced with trade-offs between short-term profits and long-term social responsibilities. For 

example, companies under pressure to reduce production costs might partner with 

suppliers who adhere to fair labor practices, even if it incurs higher expenses, thereby 

protecting their reputation and customer loyalty (Yawar & Seuring, 2017). Stakeholder-

oriented approaches can enhance corporate resilience by promoting transparent and 

inclusive governance structures that foster trust and accountability. Adopt stakeholder-

centric strategies that tend to perform better in sustainability metrics as they align their 

operations with social and environmental expectations. This alignment fosters trust among 

customers and investors, mitigating reputational risks associated with unethical practices. 

Crane et al. (2008) further highlight that a strong corporate reputation is co-created 

through continuous engagement with stakeholders, including supply chain partners, 

employees, and regulators. By embracing Stakeholder Theory, companies can maintain a 

balanced approach to profitability, sustainability, and ethical integrity in an increasingly 

complex global market. 

 

Ethical Dilemmas in Reputation Management 

Ethical dilemmas in reputation management arise when companies face difficult 

choices between maintaining profitability and adhering to ethical standards. These 

challenges often stem from the pressure to achieve financial targets while operating within 

complex global markets. As noted by Jones et al. (2018), companies often encounter 

situations where cost-cutting measures, such as reducing production expenses, can lead 

to unethical practices, including unfair labor conditions or environmentally harmful 

operations. Although beneficial in the short term, these decisions can significantly harm a 

company's reputation if stakeholders perceive it as compromising its ethical integrity. 

Cultural and regulatory differences across countries exacerbate these dilemmas, making 

it difficult for multinational corporations to maintain consistent ethical standards. Maak & 

Pless (2019) emphasize that effective stakeholder governance can help companies 

navigate these challenges by ensuring that corporate responsibility is embedded into 

decision-making processes. Companies prioritizing stakeholder interests, including 

employees, consumers, and local communities, will likely sustain a positive reputation while 

avoiding ethical pitfalls. The rise of digital platforms has further intensified public scrutiny, as 

unethical practices are more easily exposed and widely shared. Emma (2024) states that 

adopting a sustainability-driven approach that aligns with stakeholder expectations can 

mitigate reputational risks. Moreover, Yawar & Seuring (2017) argue that proactive 

management of social issues within supply chains enhances reputation and strengthens 
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long-term business resilience. Thus, integrating ethical considerations into corporate 

strategy is essential for safeguarding reputation and achieving sustainable growth. 

Ethical dilemmas in reputation management often stem from external and internal 

pressures companies face, ranging from shareholder demands for higher profits to intense 

market competition and evolving consumer expectations. According to Brown and 

Treviño (2006), these pressures often prompt companies to make decisions that, although 

beneficial for short-term profitability, pose significant ethical risks. For instance, cost-cutting 

strategies aimed at improving financial performance can lead to compromised labor 

standards or environmentally harmful practices, ultimately damaging the company's 

reputation if exposed. Cultural diversity, legal frameworks, and varying social norms across 

countries complicate ethical decision-making, particularly for multinational corporations. 

Kaptein (2019) emphasizes that businesses must navigate these complexities globally by 

developing flexible yet contextually relevant policies that respect local customs while 

adhering to universal ethical standards. This approach not only helps mitigate ethical 

conflicts but also protects corporate reputation. Robertson (2025) argues that companies 

with strong ethical cultures are better equipped to manage these challenges as they 

prioritize stakeholder interests alongside profit-driven objectives. As Ardiansyah & Alnoor 

(2024) highlight, integrating ethical considerations into business strategies fosters 

stakeholder trust and strengthens the company's long-term resilience and reputation. Thus, 

balancing ethical integrity with operational efficiency remains crucial for maintaining a 

sustainable reputation. 

The impact of ethical dilemmas on corporate reputation can be profound, affecting 

both short-term performance and long-term sustainability. When companies prioritize short-

term profits over ethical standards, they risk losing consumer trust, facing product boycotts, 

and experiencing significant declines in market value. According to Crane et al. (2019), 

unethical practices, including labor rights violations, environmental damage, and financial 

misreporting, often lead to reputational crises that are difficult to recover from, even after 

corrective measures are implemented. Such scandals harm the company's image and 

weaken stakeholder relationships, reducing investor confidence and employee morale. 

The rise of digital platforms has further amplified the risks associated with unethical 

conduct. As Singhal et al. (2024) emphasize, social media enables real-time monitoring 

and rapid dissemination of information, making it easier for stakeholders to hold companies 

accountable for ethical lapses. This heightened scrutiny increases the likelihood of 

reputational damage when companies fail to uphold ethical standards. Moreover, 

Buhmann et al. (2020) argue that digital technologies can also serve as a tool for promoting 

transparency and strengthening corporate governance, ultimately mitigating reputational 

risks associated with ethical conflicts. To navigate these challenges, companies must 

adopt robust ethical management strategies. Scherer & Voegtlin (2020) highlight the 

importance of integrating corporate governance frameworks that prioritize stakeholder 

interests, ensuring that ethical considerations remain central to decision-making processes. 

Companies can safeguard their reputations while promoting sustainable business 

practices by proactively aligning operations with widely accepted ethical standards. 

 

Business Sustainability for Reputation 

Business sustainability has become essential for companies to maintain long-term 

competitiveness while safeguarding their reputation. This approach integrates 

environmental, social, and economic dimensions into business operations, ensuring that 

companies meet current needs without compromising the needs of future generations. As 

Gidage and Bhide (2024) emphasize, sustainable practices enhance operational 

efficiency and bolster corporate reputation by demonstrating responsibility toward 

stakeholders. Companies that implement environmentally friendly initiatives, such as 

reducing their carbon footprint and adopting ethical supply chain management 

practices, often receive positive recognition from both consumers and investors. 
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Stakeholder-oriented strategies play a crucial role in promoting sustainable business 

practices. Bacq & Aguilera (2022) argue that businesses adopting robust stakeholder 

governance frameworks are better positioned to balance profit generation with social 

responsibility. This approach mitigates reputational risks and fosters trust among customers, 

employees, and regulators. Carroll & Shabana (2010) further highlight that companies 

embracing sustainability often achieve a competitive advantage, as ethical conduct 

aligns with evolving consumer preferences and regulatory standards. Elkington & Rowlands 

(1999) argue that the Triple Bottom Line framework emphasizes the importance of 

balancing people, planet, and profit in achieving corporate success. By integrating 

sustainability into core business strategies, companies can enhance their market 

positioning while demonstrating accountability to their stakeholders. Ultimately, sustainable 

business practices drive financial performance and safeguard corporate reputation in an 

increasingly conscious global marketplace. 

Business sustainability is crucial in building and maintaining a company's reputation. 

Companies that implement environmentally friendly practices, prioritize employee welfare, 

and contribute to local communities tend to gain stronger trust from stakeholders. As 

Grewatsch & Kleindienst (2017) highlight, sustainability initiatives such as reducing carbon 

footprints, implementing ethical supply chain practices, and engaging in community 

development programs enhance the company's image as a responsible corporate entity. 

This, in turn, attracts socially conscious consumers and investors, which can lead to further 

improvements in financial performance. Adopting the Environmental, Social, and 

Governance (ESG) framework is a primary benchmark for evaluating a company's 

commitment to sustainability. Eccles et al. (2014) argue that companies consistently 

applying ESG principles are viewed as more transparent, accountable, and better 

equipped to handle complex business challenges. Companies focusing on ESG criteria are 

more likely to manage risks effectively, gain investor confidence, and strengthen customer 

loyalty. Conversely, companies that neglect sustainability face significant reputational risks. 

Fatemi et al. (2018)  state that neglecting ESG practices can lead to consumer boycotts, 

regulatory sanctions, and a decline in market interest, ultimately harming a company's 

reputation. Therefore, integrating sustainability into business strategies is essential for 

safeguarding a company's reputation and positioning it as a leader in responsible business 

practices. 

Neglecting sustainability principles can pose significant risks to a company's 

reputation and brand. The inability to meet stakeholder expectations regarding 

sustainability may result in consumer boycotts, regulatory sanctions, and a loss of investor 

interest. As Porter & Kramer (2019) explain, companies that fail to embrace sustainable 

practices often struggle to maintain competitiveness and face increasing challenges in a 

tightening market. For example, companies that do not adopt environmentally friendly 

practices or engage in labor exploitation often suffer from a damaged brand image and 

diminished public trust. According to Rachmawati (2024), failing to uphold corporate social 

responsibility (CSR) can tarnish a company's reputation and negatively impact its long-term 

business performance. Thus, a comprehensive and holistic strategy is essential to ensure 

sustainability contributes to the company's reputation. This strategy should include 

transparency in sustainability reporting, stakeholder engagement in decision-making 

processes, and collaboration with local communities and business partners who share 

sustainability principles. Effective communication regarding sustainability achievements 

can strengthen public perception of the company and ensure its reputation remains 

intact. Kartikasari & Laela (2023) emphasize that transparency in sustainability disclosures is 

crucial in maintaining trust, especially within the banking sector, where reputational risks 

are high. By proactively managing sustainability and reputation, companies can foster 

long-term success and resilience in a rapidly evolving global market. 
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Analysis Method  

This research employs a qualitative approach, utilizing the Systematic Literature 

Review (SLR) method, to investigate the impact of sustainability practices on corporate 

reputation. The SLR approach is designed to systematically identify, evaluate, and 

synthesize existing research on the topic, providing a comprehensive understanding of the 

relationship between sustainability and reputation management. This method allows for an 

in-depth examination of diverse perspectives and findings from previous studies, ensuring 

a balanced and well-rounded analysis. The subject of this research consists of peer-

reviewed journal articles, books, and credible reports published between 2015 and 2025. 

The inclusion criteria focus on studies discussing corporate sustainability practices, 

Environmental, Social, and Governance (ESG) frameworks, and their implications for 

corporate reputation. Exclusion criteria involve articles with insufficient methodological 

details, non-English publications, and those lacking relevance to the research objectives. 

Data was collected by extensively searching reputable databases, including Elsevier, 

Emerald Insight, Wiley, and Springer. Keywords such as “business sustainability,” “corporate 

reputation,” “ESG practices,” and “sustainability risk management” were used to identify 

relevant studies. The search process was refined using Boolean operators to ensure precise 

results. No physical instruments were used, as this study relied on secondary data extracted 

from existing publications. Data analysis followed a thematic approach. Select articles 

were carefully reviewed and categorized based on emerging themes related to 

sustainability practices and corporate reputation. Key themes were synthesized to identify 

patterns, gaps, and critical insights. This qualitative synthesis facilitated a clear 

understanding of how sustainability initiatives contribute to enhancing or undermining 

corporate reputation, thus achieving the study’s objectives. 

Results and Discussion 

Results 

Ethical dilemmas in global business practices often arise when companies face 

conflicts between maximizing profitability and adhering to ethical standards. As businesses 

expand into international markets, they encounter complex challenges related to labor 

practices, human rights, marketing ethics, and environmental responsibility. One prevalent 

dilemma involves labor exploitation within global supply chains, where companies 

outsource production to regions with lower labor costs. This practice can lead to unfair 

wages, unsafe working conditions, and the exploitation of child labor. According to Bacq 

and Aguilera (2022), companies that neglect stakeholder governance often encounter 

reputational risks when ethical issues within their supply chains become public. Similarly, 

environmental concerns, such as unsustainable resource extraction and irresponsible 

waste management, further complicate business operations (Dragomir, 2019). 

Greenwashing practices undermine consumer trust when companies exaggerate their 

sustainability claims without substantial action (Buhmann, Paßmann, & Fieseler, 2020). 

These ethical conflicts highlight the tension between corporate profitability and 

sustainability, emphasizing the need for ethical frameworks in business strategies. 

Ardiansyah and Alnoor (2024) stress that integrating corporate social responsibility (CSR) 

into business strategy aligns with ethical expectations and enhances long-term value 

creation. Companies must, therefore, adopt comprehensive ethical guidelines to navigate 

the complexities of global markets while safeguarding their reputation and stakeholder 

trust. 

Failure to address ethical dilemmas can damage a company’s reputation, eroding 

stakeholder trust and market competitiveness. Ethical misconduct, including labor 

exploitation, environmental harm, and misleading marketing, frequently leads to consumer 

boycotts, regulatory penalties, and unfavorable media coverage. A notable example is 

the Rana Plaza collapse in Bangladesh, which exposed unsafe working conditions and 
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damaged the reputations of several global fashion brands associated with the incident 

(Yawar & Seuring, 2017). According to Carroll and Shabana (2010), unethical practices 

harm brand equity and result in financial losses due to declining sales and restricted market 

access. Furthermore, Demir, Öğüt, and Akar (2023) found that a perceived lack of ethical 

climate within organizations leads to a weakened safety climate, which in turn affects the 

organization's reputation and erodes employee trust. The rise of digital platforms has 

intensified public scrutiny, making it easier for unethical practices to surface and thereby 

amplifying reputational risks (Buhmann, Paßmann, & Fieseler, 2020). Ethical leadership, as 

proposed by Brown and Treviño (2006), plays a crucial role in mitigating these risks by 

promoting transparent decision-making and accountability. Companies that prioritize 

ethical considerations and engage stakeholders in responsible business practices can 

protect their reputations while fostering sustainable growth in competitive markets. 

Sustainability is crucial in maintaining corporate reputation, demonstrating a 

company's commitment to ethical practices and long-term value creation. Adopting 

Environmental, Social, and Governance (ESG) principles has become a benchmark for 

evaluating corporate sustainability efforts. According to Fatemi, Glaum, and Kaiser (2018), 

companies that prioritize Environmental, Social, and Governance (ESG) practices meet 

stakeholder expectations and gain a competitive advantage in global markets. 

Sustainable initiatives, such as carbon reduction strategies, ethical supply chain 

management, and community development programs, strengthen consumer loyalty, 

attract socially conscious investors, and enhance brand credibility (Emma, 2024). CSR 

programs further reinforce corporate reputation by addressing societal and environmental 

challenges while aligning with business objectives (Ardiansyah & Alnoor, 2024). For 

instance, Unilever’s Sustainable Living Plan and Patagonia's environmental initiatives have 

improved their operational efficiency and elevated their reputation as responsible 

corporate citizens (Crane et al., 2019). Moreover, stakeholder theory emphasizes that 

businesses must consider the interests of all stakeholders, including employees, customers, 

investors, and communities, to achieve long-term success (Freeman, Kujala, & Sachs, 

2017). By integrating sustainability into core business strategies, companies can build 

resilient brands, ensuring continued market relevance and stakeholder trust in an 

increasingly conscious global marketplace. 

Despite the clear benefits of sustainability, companies often face significant barriers 

to implementing sustainable practices. These challenges can be categorized into 

structural, operational, and regulatory obstacles. Structurally, the complexity of global 

supply chains makes it challenging to ensure ethical compliance across all production 

processes. According to Sanders (2025), varying standards across countries create 

inconsistencies in sustainability practices, complicating efforts to maintain ethical supply 

chains. Operational challenges stem from the need for substantial investments in 

sustainable technologies, employee training, and infrastructure upgrades. Emma (2024) 

highlights that companies struggle to implement effective sustainability initiatives without 

adequate resources and organizational commitment. Regulatory inconsistencies across 

jurisdictions further complicate compliance efforts, as companies must navigate diverse 

legal frameworks while maintaining operational efficiency (Scherer & Voegtlin, 2020). 

Cultural differences and social norms also play a crucial role in shaping ethical 

perceptions, as practices deemed acceptable in one country may be viewed as 

unethical in another (Lopez, 2022). For instance, while certain labor practices may be 

legally permissible in some developing countries, they may conflict with international 

human rights standards (Yawar & Seuring, 2017). To overcome these barriers, companies 

must adopt flexible, context-specific approaches that align with universal ethical principles 

while respecting local norms and regulations. 

To effectively address ethical dilemmas and promote sustainability, companies must 

adopt comprehensive, evidence-based strategies that align with ethical standards and 

stakeholder expectations. One practical approach involves developing and enforcing 
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corporate codes of ethics that outline clear guidelines for ethical conduct across all 

business operations. These codes should be complemented by robust governance 

structures that ensure accountability and transparency (Scherer & Voegtlin, 2020). 

Stakeholder engagement is equally crucial, as it allows companies to understand 

stakeholder expectations, identify potential ethical risks, and develop collaborative 

solutions (Freeman, 2010). According to Ghoniyah, Amilahaq, and Hartono (2024), 

businesses that engage stakeholders in sustainability initiatives not only enhance their 

reputation but also improve operational resilience. Technological advancements further 

support sustainable practices by enhancing supply chain visibility, improving resource 

efficiency, and enabling real-time monitoring of environmental and social impacts 

(Herden et al., 2021). Blockchain technology, for instance, has been increasingly used to 

track the origin of raw materials and ensure ethical sourcing (Maak & Pless, 2019). 

Moreover, partnerships with non-governmental organizations (NGOs), industry 

associations, and government agencies can further support sustainability efforts by 

promoting best practices and facilitating knowledge sharing (Stocker et al., 2020). By 

integrating ethical considerations into their corporate strategy and leveraging 

technological innovations, businesses can effectively navigate ethical dilemmas while 

maintaining their reputation and achieving long-term success in global markets. 

 

Discussion 

The findings of this study reveal that ethical dilemmas faced by companies in the 

context of global business often stem from tensions between the pursuit of profitability and 

the commitment to sustainability principles and ethical business practices. In an 

increasingly competitive market, companies often prioritize short-term financial gains over 

ethical standards. This study demonstrates that companies prioritizing short-term 

profitability while neglecting ethical considerations are more likely to experience a 

significant decline in stakeholder trust, ultimately damaging their overall reputation. 

Stakeholders, including consumers, investors, employees, and regulators, now expect 

companies to operate with integrity, emphasizing social responsibility and sustainable 

practices. When companies fail to meet these expectations, their reputation becomes 

vulnerable to scrutiny, criticism, and potential boycotts. Conversely, organizations that 

consistently adopt sustainability principles and uphold strong corporate governance tend 

to build a more resilient reputation. These companies foster consumer loyalty and attract 

ethically conscious investors who seek to support businesses aligned with sustainability 

goals. The research findings further suggest that ethical business practices not only protect 

corporate reputation but also enhance brand value, thereby offering a competitive 

advantage in global markets. As corporate responsibility becomes integral to stakeholder 

decision-making, businesses must navigate complex ethical challenges while ensuring 

long-term sustainability and maintaining their reputation as trustworthy entities. 

One of the most significant findings of this study is that ethical dilemmas in global 

supply chain management present considerable challenges for multinational 

corporations. The constant pressure to reduce production costs often drives companies to 

collaborate with suppliers in developing countries with less stringent labor standards. While 

this approach may result in short-term cost savings, it increases the risk of unethical labor 

practices, including underpayment, excessive working hours, and unsafe working 

conditions. The study highlights that such exploitative practices violate human rights and 

severely damage companies' reputations when exposed by the media or independent 

watchdog organizations. The globalized nature of supply chains further complicates 

companies' ability to maintain ethical oversight, as varying labor standards across 

jurisdictions create inconsistencies in ethical enforcement. This challenge highlights the 

importance of companies establishing robust due diligence processes, including third-

party audits, supplier evaluations, and transparent reporting mechanisms. Moreover, 

stakeholders are increasingly demanding ethical transparency, holding companies 
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accountable for the actions of their supply chain partners. The study emphasizes that 

maintaining an ethical supply chain is not solely a matter of corporate social responsibility 

but a crucial component of reputation management. Companies that fail to address labor 

rights violations risk significant reputational damage, decreased consumer trust, and 

potential financial penalties, further underscoring the importance of ethical supply chain 

management. 

In addition to labor-related issues, this study identifies misleading marketing practices, 

particularly greenwashing, as an increasingly prevalent ethical dilemma. Greenwashing 

occurs when companies exaggerate or falsify claims about the environmental benefits of 

their products or operations, often to appeal to environmentally conscious consumers. The 

study reveals that while such tactics may initially attract customers, they pose significant 

reputational risks once the truth is uncovered. Influenced by digital platforms and real-time 

information sharing, consumers can quickly expose false sustainability claims, leading to 

widespread backlash and diminished brand credibility. One prominent example is the 

Volkswagen emissions scandal, in which the company was found to have manipulated 

diesel emissions test results to portray its vehicles as more environmentally friendly than they 

were. This revelation resulted in billions of dollars in fines and a substantial decline in 

consumer trust and shareholder confidence. The findings emphasize the importance of 

transparency and honesty in marketing communications, which are which are essential for 

maintaining a company’s reputation. Ethical marketing practices, backed by verifiable 

claims and third-party certifications, can strengthen consumer trust, enhance brand 

loyalty, and mitigate reputational risks. Companies that prioritize ethical marketing comply 

with regulatory standards and demonstrate a genuine commitment to sustainability, 

reinforcing their position as responsible corporate citizens in the global market. 

The study further reveals that companies embracing the Environmental, Social, and 

Governance (ESG) framework are more successful in safeguarding their reputation while 

navigating global business challenges. ESG has emerged as a comprehensive benchmark 

for evaluating corporate commitment to sustainability, encompassing environmental 

stewardship, social responsibility, and sound corporate governance. The research 

demonstrates that companies integrating ESG principles into their business strategies 

effectively manage reputational risks while gaining a competitive edge in the global 

marketplace. For instance, Unilever's Sustainable Living Plan and Patagonia's commitment 

to sustainable sourcing exemplify how proactive sustainability initiatives can enhance 

corporate reputation. Both companies have strengthened stakeholder trust and attracted 

investors seeking socially responsible ventures. The study indicates that companies with 

strong ESG performance are better positioned to weather crises, as stakeholders perceive 

them as more transparent, accountable, and resilient. This reinforces that sustainability is 

not merely an optional corporate practice but a strategic imperative for long-term 

success. As ESG considerations increasingly influence investment decisions, companies 

that fail to adopt sustainable practices risk reputational harm and exclusion from socially 

conscious markets. Therefore, integrating ESG principles into core business operations is 

crucial for companies seeking to maintain their reputation while achieving sustainable 

growth in an increasingly ethically conscious global economy. 

The theory supporting the findings of this study, the Stakeholder Theory, introduced by 

Freeman (1984), serves as a highly relevant foundation. This theory posits that corporate 

success is not solely determined by fulfilling shareholder interests but also by addressing the 

needs and expectations of a broader range of stakeholders. These stakeholders include 

employees, customers, suppliers, local communities, regulators, and the environment. The 

core principle of Stakeholder Theory is that businesses thrive when they create value for all 

parties, including shareholders and those affected by their operations. When companies 

fail to consider stakeholder interests, they expose themselves to significant reputational 

risks, including consumer boycotts, regulatory scrutiny, and negative media coverage. This 

study’s findings align with these principles, demonstrating that companies prioritizing 
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stakeholder engagement and ethical practices are more likely to sustain a positive 

reputation and achieve long-term success. Integrating Environmental, Social, and 

Governance (ESG) principles further reflects the practical application of Stakeholder 

Theory in modern business practices. ESG frameworks require companies to address social 

and environmental concerns alongside financial performance, ensuring stakeholder 

needs are embedded in corporate decision-making. By implementing ESG initiatives, 

companies demonstrate accountability, build stakeholder trust, and enhance brand 

loyalty. This study highlights that companies adopting stakeholder-centric approaches 

mitigate reputational risks and gain a competitive advantage in global markets. Ultimately, 

Stakeholder Theory underscores the importance of balancing profit motives with ethical 

responsibilities, reinforcing that sustainable business practices contribute to corporate 

resilience and stakeholder well-being. 

Compared to previous studies, the findings of this research align closely with earlier 

conclusions that emphasize the importance of ethical practices and sustainability in 

maintaining corporate reputation. For instance, Carroll and Shabana (2010) argued that 

companies consistently implementing corporate social responsibility (CSR) principles tend 

to enjoy a more substantial reputation among stakeholders. This finding is consistent with 

the results of the current study, which demonstrates that companies proactively adopting 

Environmental, Social, and Governance (ESG) principles are better positioned to avoid 

reputational risks while attracting greater investor interest. By prioritizing sustainability and 

ethical practices, companies can protect their brand image, gain stakeholder loyalty, and 

further enhance their market position. Moreover, Fatemi, Glaum, and Kaiser (2018) found 

a positive correlation between strong ESG performance and firm value, reinforcing the 

argument that sustainability efforts contribute not only to reputational protection but also 

to enhancing corporate competitiveness and resilience. However, this study also identifies 

notable differences from previous research, particularly in the challenges associated with 

implementing sustainability. While Khan, Lew, and Park (2015) emphasized that companies 

operating in global markets can quickly adopt sustainable practices through stringent 

regulatory frameworks, the current study finds that regulatory disparities across countries 

pose significant obstacles to this adoption. The variation in labor standards, environmental 

policies, and social norms across jurisdictions complicates the establishment of uniform 

sustainability practices. These findings underscore the importance of companies adopting 

flexible, context-specific approaches to sustainability, thereby ensuring ethical practices 

while navigating diverse regulatory landscapes. Therefore, this study highlights the 

importance of tailoring sustainability strategies to local contexts while upholding global 

ethical standards, thereby ensuring corporate resilience and stakeholder trust. 

The practical implications of this study highlight the importance of integrating 

sustainability principles into core business strategies to protect corporate reputation in an 

increasingly complex global market. Companies must adopt comprehensive 

Environmental, Social, and Governance (ESG) frameworks, including responsible supply 

chain management, transparent product communication, and measurable corporate 

social responsibility (CSR) initiatives. Establishing robust monitoring systems is essential to 

ensure consistent implementation across all operational areas, promoting ethical practices 

while minimizing reputational risks. Fostering strong collaborations with external 

stakeholders, such as governments, non-governmental organizations (NGOs), and local 

communities, is crucial. These partnerships ensure that sustainability policies align with 

community needs while enhancing the company’s legitimacy and public trust. Engaging 

stakeholders in decision-making further strengthens the perception of sustainability efforts 

as genuine rather than superficial, safeguarding corporate reputation from potential 

backlash. Transparency in sustainability reporting is another critical aspect. Regular 

disclosure of ESG performance metrics enhances accountability and builds stakeholder 

confidence, allowing companies to demonstrate progress while identifying areas for 

improvement. Transparent and honest reporting mitigates reputational risks and reinforces 
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stakeholder trust. Ultimately, the integration of ethical and sustainable business practices 

not only protects corporate reputation but also creates long-term value. It positions 

companies as responsible market leaders, capable of navigating global challenges while 

fostering resilience, innovation, and stakeholder loyalty. 

Conclusion and Suggestion 

This study has explored the complex relationship between ethical dilemmas, business 

sustainability, and corporate reputation in global markets. The findings reveal that 

companies often face significant challenges in balancing profitability with ethical 

practices, particularly in areas such as supply chain management, labor standards, 

environmental responsibility, and transparent marketing. The study demonstrates that 

companies prioritizing sustainability and ethical frameworks, such as Environmental, Social, 

and Governance (ESG) principles, are better equipped to protect their reputation, build 

stakeholder trust, and achieve long-term success. Conversely, businesses that neglect 

ethical considerations face heightened reputational risks, including consumer backlash, 

regulatory penalties, and a decline in investor confidence. Thus, effective reputation 

management hinges on navigating ethical dilemmas while adhering to sustainable 

business practices. 

The value of this study lies in its contribution to academic understanding and practical 

business applications. From a theoretical perspective, the research extends Stakeholder 

Theory by demonstrating how stakeholder engagement and sustainability initiatives 

influence corporate reputation. The study underscores the importance of integrating ESG 

frameworks, implementing responsible supply chain practices, and fostering stakeholder 

collaboration as core business strategies. These findings provide actionable insights for 

business leaders, policymakers, and organizations seeking to navigate the complexities of 

global markets while upholding ethical integrity. The study's originality lies in its holistic 

approach, connecting ethical decision-making with sustainability and reputation 

management, providing a comprehensive roadmap for ethical business conduct. 

Despite its contributions, this study has certain limitations. The research primarily relies 

on secondary data from existing literature, which may not capture industry-specific 

challenges or contextual nuances that companies face in different regions. Future research 

could benefit from empirical investigations, including case studies and cross-industry 

comparisons, to provide deeper insights into the practical implementation of ethical and 

sustainable practices. Additionally, exploring the role of emerging technologies, such as 

blockchain and artificial intelligence, in enhancing supply chain transparency and ethical 

accountability could further enrich the understanding of corporate sustainability. 

Researchers and practitioners are encouraged to build upon these findings, ensuring that 

ethical frameworks evolve in tandem with global business dynamics, ultimately fostering 

more responsible and resilient organizations. 

Reference 

Ardiansyah, M., & Alnoor, A. (2024). Integrating Corporate Social Responsibility into Business 

Strategy: Creating Sustainable Value. Involvement International Journal of Business, 

1(1), 29–42. https://doi.org/10.62569/iijb.v1i1.5  

Bacq, S., & Aguilera, R. V. (2022). Stakeholder governance for responsible innovation: A 

theory of value creation, appropriation, and distribution. Journal of Management 

Studies, 59(1), 29–60. https://doi.org/10.1111/joms.12746  

Brown, M. E., & Treviño, L. K. (2006). Ethical leadership: A review and future directions. The 

Leadership Quarterly, 17(6), 595–616. https://doi.org/10.1016/j.leaqua.2006.10.004  

Buhmann, A., Paßmann, J., & Fieseler, C. (2020). Managing Algorithmic Accountability: 

Balancing Reputational Concerns, Engagement Strategies, and the Potential of 

https://doi.org/10.62569/iijb.v1i1.5
https://doi.org/10.1111/joms.12746
https://doi.org/10.1016/j.leaqua.2006.10.004


 

Paradoks: Jurnal Ilmu Ekonomi 8(3) (2025) | 849 

Rational Discourse. Journal of Business Ethics, 163(2), 265–280. 

https://doi.org/10.1007/s10551-019-04226-4  

Carroll, A. B., & Shabana, K. M. (2010). The Business Case for Corporate Social Responsibility: 

A Review of Concepts, Research and Practice. International Journal of 

Management Reviews, 12(1), 85–105. https://doi.org/10.1111/j.1468-

2370.2009.00275.x  

Crane, A., Matten, D., Glozer, S., & Spence, L. J. (2019). Business ethics: Managing corporate 

citizenship and sustainability in the age of globalization. Oxford University Press, USA. 

Crane, A., McWilliams, A., Matten, D., Moon, J., & Siegel, D. S. (2008). The Oxford handbook 

of corporate social responsibility. OUP Oxford. 

Demir, F., Öğüt, A., & Akar, A. (2023). Does Corporate Reputation Affect Safety Climate in 

Mining Operations? The Mediating Role of Perceived Ethical Climate. Selçuk 

Üniversitesi Sosyal Bilimler Meslek Yüksekokulu Dergisi, 26(2), 316–327. 

https://doi.org/10.29249/selcuksbmyd.1310022  

Dmytriyev, S. D., & Freeman, R. E. (2023). R. Edward Freeman’s selected works on stakeholder 

theory and business ethics (Vol. 53). Springer Nature. 

Dmytriyev, S. D., Freeman, R. E., & Hörisch, J. (2021). The relationship between stakeholder 

theory and corporate social responsibility: Differences, similarities, and implications 

for social issues in management. Journal of Management Studies, 58(6), 1441–1470. 

https://doi.org/10.1111/joms.12684  

Dragomir, V. D. (2019). Corporate environmental strategy: Theoretical, practical, and 

ethical aspects. Springer Nature. 

Eccles, R. G., Ioannou, I., & Serafeim, G. (2014). the Impact of Corporate Sustainability on 

Organizational Processes. Nber Working Paper Series, 1–35. 

https://doi.org/10.1007/s13398-014-0173-7.2  

Elkington, J., & Rowlands, I. H. (1999). Cannibals with forks: The triple bottom line of 21st 

century business. Alternatives Journal, 25(4), 42. https://doi.org/10.1007/s10551-015-

2852-5  

Emma, L. (2024). Integrating Sustainable Financial Strategies for Long-Term Corporate 

Growth and Stakeholder Value. https://www.researchgate.net/profile/Lawrence-

Emma/publication/388625506_Integrating_Sustainable_Financial_Strategies_for_Lon

g-

Term_Corporate_Growth_and_Stakeholder_Value/links/679f57ab645ef274a45eb698

/Integrating-Sustainable-Financial-Strategies-for-Long-Term-Corporate-Growth-and-

Stakeholder-Value.pdf  

Fatemi, A., Glaum, M., & Kaiser, S. (2018). ESG performance and firm value: The moderating 

role of disclosure. Global Finance Journal, 38, 45–64. 

https://doi.org/https://doi.org/10.1016/j.gfj.2017.03.001  

Freeman, R. E. (2010). Stakeholder theory: The state of the art. Cambridge University Press. 

Freeman, R. E., Kujala, J., & Sachs, S. (2017). Stakeholder engagement: Clinical research 

cases (Vol. 46). Springer. https://doi.org/10.1007/978-3-319-62785-4  

Ghoniyah, N., Amilahaq, F., & Hartono, S. (2024). Business sustainability performance through 

sustainability awareness and business work ethics in Islamic institutions. Cogent 

Business & Management, 11(1), 2303789. 

https://doi.org/10.1080/23311975.2024.2303789  

Gidage, M., & Bhide, S. (2024). Corporate Reputation as the Nexus: Linking Moral and Social 

Responsibility, Green Practices, and Organizational Performance. Corporate 

Reputation Review. https://doi.org/10.1057/s41299-024-00209-y  

Grewatsch, S., & Kleindienst, I. (2017). When Does It Pay to be Good? Moderators and 

Mediators in the Corporate Sustainability–Corporate Financial Performance 

Relationship: A Critical Review. Journal of Business Ethics, 145(2), 383–416. 

https://doi.org/10.1007/s10551-015-2852-5  

https://doi.org/10.1007/s10551-019-04226-4
https://doi.org/10.1111/j.1468-2370.2009.00275.x
https://doi.org/10.1111/j.1468-2370.2009.00275.x
https://doi.org/10.29249/selcuksbmyd.1310022
https://doi.org/10.1111/joms.12684
https://doi.org/10.1007/s13398-014-0173-7.2
https://doi.org/10.1007/s10551-015-2852-5
https://doi.org/10.1007/s10551-015-2852-5
https://www.researchgate.net/profile/Lawrence-Emma/publication/388625506_Integrating_Sustainable_Financial_Strategies_for_Long-Term_Corporate_Growth_and_Stakeholder_Value/links/679f57ab645ef274a45eb698/Integrating-Sustainable-Financial-Strategies-for-Long-Term-Corporate-Growth-and-Stakeholder-Value.pdf
https://www.researchgate.net/profile/Lawrence-Emma/publication/388625506_Integrating_Sustainable_Financial_Strategies_for_Long-Term_Corporate_Growth_and_Stakeholder_Value/links/679f57ab645ef274a45eb698/Integrating-Sustainable-Financial-Strategies-for-Long-Term-Corporate-Growth-and-Stakeholder-Value.pdf
https://www.researchgate.net/profile/Lawrence-Emma/publication/388625506_Integrating_Sustainable_Financial_Strategies_for_Long-Term_Corporate_Growth_and_Stakeholder_Value/links/679f57ab645ef274a45eb698/Integrating-Sustainable-Financial-Strategies-for-Long-Term-Corporate-Growth-and-Stakeholder-Value.pdf
https://www.researchgate.net/profile/Lawrence-Emma/publication/388625506_Integrating_Sustainable_Financial_Strategies_for_Long-Term_Corporate_Growth_and_Stakeholder_Value/links/679f57ab645ef274a45eb698/Integrating-Sustainable-Financial-Strategies-for-Long-Term-Corporate-Growth-and-Stakeholder-Value.pdf
https://www.researchgate.net/profile/Lawrence-Emma/publication/388625506_Integrating_Sustainable_Financial_Strategies_for_Long-Term_Corporate_Growth_and_Stakeholder_Value/links/679f57ab645ef274a45eb698/Integrating-Sustainable-Financial-Strategies-for-Long-Term-Corporate-Growth-and-Stakeholder-Value.pdf
https://www.researchgate.net/profile/Lawrence-Emma/publication/388625506_Integrating_Sustainable_Financial_Strategies_for_Long-Term_Corporate_Growth_and_Stakeholder_Value/links/679f57ab645ef274a45eb698/Integrating-Sustainable-Financial-Strategies-for-Long-Term-Corporate-Growth-and-Stakeholder-Value.pdf
https://doi.org/https:/doi.org/10.1016/j.gfj.2017.03.001
https://doi.org/10.1007/978-3-319-62785-4
https://doi.org/10.1080/23311975.2024.2303789
https://doi.org/10.1057/s41299-024-00209-y
https://doi.org/10.1007/s10551-015-2852-5


 

Paradoks: Jurnal Ilmu Ekonomi 8(3) (2025) | 850 

Hahn, T., Pinkse, J., Preuss, L., & Figge, F. (2015). Tensions in Corporate Sustainability: Towards 

an Integrative Framework. Journal of Business Ethics, 127(2), 297–316. 

https://doi.org/10.1007/s10551-014-2047-5  

Herden, C. J., Alliu, E., Cakici, A., Cormier, T., Deguelle, C., Gambhir, S., Griffiths, C., Gupta, 

S., Kamani, S. R., Kiratli, Y.-S., Kispataki, M., Lange, G., Moles de Matos, L., Tripero 

Moreno, L., Betancourt Nunez, H. A., Pilla, V., Raj, B., Roe, J., Skoda, M., … Edinger-

Schons, L. M. (2021). “Corporate Digital Responsibility.” Sustainability Management 

Forum | NachhaltigkeitsManagementForum, 29(1), 13–29. 

https://doi.org/10.1007/s00550-020-00509-x  

Jones, T. M., Harrison, J. S., & Felps, W. (2018). How applying instrumental stakeholder theory 

can provide sustainable competitive advantage. Academy of Management 

Review, 43(3), 371–391. https://doi.org/10.5465/amr.2016.0111  

Kaptein, M. (2019). The Moral Entrepreneur: A New Component of Ethical Leadership. 

Journal of Business Ethics, 156(4), 1135–1150. https://doi.org/10.1007/s10551-017-3641-

0  

Kartikasari, A. D., & Laela, S. F. (2023). Dampak Pengungkapan Sustainability Report 

terhadap Kinerja: Komparasi Kinerja Pasar dan Kinerja Akuntansi. Jurnal Akuntansi, 

Keuangan, Dan Manajemen, 5(1), 15–26. https://doi.org/10.35912/jakman.v5i1.2469  

Khan, Z., Lew, Y. K., & Park, B. Il. (2015). Institutional legitimacy and norms-based CSR 

marketing practices. International Marketing Review, 32(5), 463–491. 

https://doi.org/10.1108/IMR-01-2014-0017  

Lopez, D. E. C. (2022). Ethics In Globalization. European University Institute, 2, 2–5. 

https://doi.org/10.2139/ssrn.4677525  

Maak, T., & Pless, N. M. (2019). Responsible leadership: Reconciling people, purpose, and 

profit. In Good Dividends (pp. 30–36). Routledge. 

Porter, M. E., & Kramer, M. R. (2019). Creating Shared Value BT  - Managing Sustainable 

Business: An Executive Education Case and Textbook (G. G. Lenssen & N. C. Smith 

(eds.); pp. 323–346). Springer Netherlands. https://doi.org/10.1007/978-94-024-1144-

7_16  

Rachmawati, E. I. (2024). Analisis Dampak Corporate Social Responsibility (CSR) Terhadap 

Reputasi Perusahaan. Innovative: Journal Of Social Science Research, 4(3), 10429–

10445. https://doi.org/https://doi.org/10.31004/innovative.v4i3.11684  

Rayner, J. (2004). Managing reputational risk: Curbing threats, leveraging opportunities. 

John Wiley & Sons. 

Robertson, N. (2025). The Futures of Value: Strategic Pathways for Integrating Profit and 

Purpose. 

Rozalina, N., & Ellitan, L. (2024). Achieving Sustainability and Improving Global Business 

Performance Through Business Ethics and Corporate Social Responsibility. Eksis: Jurnal 

Riset Ekonomi Dan Bisnis, 19(1), 1–12. 

Sanders, N. R. (2025). Supply chain management: A global perspective. John Wiley & Sons. 

Scherer, A. G., & Voegtlin, C. (2020). Corporate governance for responsible innovation: 

Approaches to corporate governance and their implications for sustainable 

development. Academy of Management Perspectives, 34(2), 182–208. 

https://doi.org/10.5465/amp.2017.0175  

Singhal, A., Neveditsin, N., Tanveer, H., & Mago, V. (2024). Toward fairness, accountability, 

transparency, and ethics in AI for social media and health care: scoping review. JMIR 

Medical Informatics, 12(1), e50048. https://doi.org/10.2196/50048  

Stocker, F., de Arruda, M. P., de Mascena, K. M. C., & Boaventura, J. M. G. (2020). 

Stakeholder engagement in sustainability reporting: A classification model. 

Corporate Social Responsibility and Environmental Management, 27(5), 2071–2080. 

https://doi.org/10.1002/csr.1947  

Sujanska, L., & Nadanyiova, M. (2023). Sustainable Marketing and its Impact on the Image 

of the Company. Marketing i Menedžment Innovacij, 14(2), 51–57. 

https://doi.org/10.21272/mmi.2023.2-06.  

https://doi.org/10.1007/s10551-014-2047-5
https://doi.org/10.1007/s00550-020-00509-x
https://doi.org/10.5465/amr.2016.0111
https://doi.org/10.1007/s10551-017-3641-0
https://doi.org/10.1007/s10551-017-3641-0
https://doi.org/10.35912/jakman.v5i1.2469
https://doi.org/10.1108/IMR-01-2014-0017
https://doi.org/10.2139/ssrn.4677525
https://doi.org/10.1007/978-94-024-1144-7_16
https://doi.org/10.1007/978-94-024-1144-7_16
https://doi.org/https:/doi.org/10.31004/innovative.v4i3.11684
https://doi.org/10.5465/amp.2017.0175
https://doi.org/10.2196/50048
https://doi.org/10.1002/csr.1947
https://doi.org/10.21272/mmi.2023.2-06


 

Paradoks: Jurnal Ilmu Ekonomi 8(3) (2025) | 851 

Weiss, J. W. (2021). Business ethics: A stakeholder and issues management approach. 

Berrett-Koehler Publishers. 

Yawar, S. A., & Seuring, S. (2017). Management of Social Issues in Supply Chains: A Literature 

Review Exploring Social Issues, Actions and Performance Outcomes. Journal of 

Business Ethics, 141(3), 621–643. https://doi.org/10.1007/s10551-015-2719-9  

Zhao, J. (2021). Reimagining corporate social responsibility in the era of COVID-19: 

Embedding resilience and promoting corporate social competence. Sustainability, 

13(12), 6548. https://doi.org/10.3390/su13126548  

https://doi.org/10.1007/s10551-015-2719-9
https://doi.org/10.3390/su13126548

